TAP INTO THE POTENTIAL OF

Millennial Patients

Meeting the needs
of 80 million millennials benefits
patients of all generations.




THE GROWING

Millennial Population

o MILLION
STRONG

Millennials have surpassed Baby Boomers as
America’s largest generation. Defined as those
born between 1982 and 2000, this group is
more than 80 million strong and represents
more than a quarter of the U.S. population.

While millennials have been pegged as fickle,
cheap, and overly dependent on technology,
the fact s, this diverse group of tech-savvy,
cost-conscious, engaged consumers

is changing health care.

Online Behavior

Millennials tend to approach health care like any other consumer
transaction—researching doctors online, checking out review sites, and
asking for friends’ recommendations on Facebook.

While it can be dismaying for providers to hear that their younger
patients shop for doctors the way they shop for hairdressers, it doesn’t
have to be. There are plenty of things your practice could, and should,
be doing to provide the best service possible, from having an appealing
waiting room, to making eye contact before turning to your EHR screen,
to taking steps to reduce wait time whenever possible.
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AFIELD GUIDE TO THE

illennial Patient

$1.4 TRILLION

in annual buying power by 2020
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o Ways

TO MEET

MILLENNIALS’ HIGH-TECH EXPECTATIONS

Offer Free Wi-Fi

Because one in five patients
searches online for health-related
information in the waiting room,
this one is a no-brainer.

Email Patients

Email is simple and effective,
easily viewed, and can reinforce
your message.

Get on Mobile

Patients want more digital
health tools from their doctors.
70 percent of health-insured

millennials said they would choose
a primary care doctor who offers
a mobile app. /3 percent want
their doctor to share health
information using a mobile device
during their appointment.
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Visual learners make up nearly 65 percent
of the general population, so it’s smart to

consider patient engagement solutions
like Rendia that offer web-based patient
education videos that can be embedded
on the practice website and shared on
social media. To show these millennial

eccccce

patients you're on top of technology,
consider sharing pre- and post-op
instructions electronically instead of the
paper handout that gets thrown out.

PRO TIP: Get started with snackable videos that are
short, engaging, and easy-to-consume. Then try “behind-
the-scenes” content that illustrates a day in the life at
your practice. And most importantly, be sure to share

easy-to-understand videos that cover relevant health
information. Learn more about Rendia’s comprehensive
patient education video library here.

Share User-Generated
Content (UGCQ)

User-generated content is simply marketing
content created by you—it is today’s “word
of mouth,” and millennials actually trust
UGC more than mainstream media sources.
54 percent of millennials consult online
reviews before choosing a health care
provider. 53 percent say UGC has some
influence on their decision.
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Cost

CONSIDERATIONS

Although it’s true that millennials are expected to have $1.4 trillion in annual buying power
by 2020, doctors should not assume these patients are ready to shell out dough for premium
options. It’s in doctors’ best interest to offer patients choices when it comes to treatments,

as well as to help patients understand their health care coverage and navigate costs.

6 OO/ of patients said
O costinfluenced
their evaluation of a provider

and was a significant reason
they'd leave a provider

5 4 O/ postponed
O seeking health
care because it was too

expensive compared to 18%
of seniors, 37% of boomers

41 O/ of millennials
T | /O request

estimates before undergoing

treatment compared to 18%
of seniors, 21% of boomers
650/ wouldn’t be

O able to afford
$1,000 in out-of-pocket

medical expenses
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While they are cost-conscious, millennials’
spending habits do revolve around staying
healthy. They also exercise more, eat smarter,
and smoke less than previous generations,
and are more likely to use apps that track
health data and search online for the
healthiest options.

Doctors who understand what makes
millennials tick, and what’s a turnoff, just
might find that meeting this generation’s
needs benefits all of their patients.

Learn more about how Rendia’s
interactive patient education

technology can help your practice
attract and retain patients of all ages.

5 | RENDIA


https://www.beckershospitalreview.com/population-health/five-ways-millennials-are-changing-the-healthcare-industry.html
https://blog.rendia.com/help-patients-health-care-costs/?utm_source=whitepaper-millennial-patients&utm_medium=whitepaper&utm_campaign=whitepaper-millennial-patients
https://www.beckershospitalreview.com/hospital-management-administration/the-makeup-of-the-millennial-patient-18-things-to-know.html
https://www.beckershospitalreview.com/hospital-management-administration/the-makeup-of-the-millennial-patient-18-things-to-know.html
https://www.beckershospitalreview.com/hospital-management-administration/the-makeup-of-the-millennial-patient-18-things-to-know.html
https://hitconsultant.net/2015/03/25/survey-5-millennial-trends-altering-the-delivery-of-healthcare/
https://hitconsultant.net/2015/03/25/survey-5-millennial-trends-altering-the-delivery-of-healthcare/
https://hitconsultant.net/2015/03/25/survey-5-millennial-trends-altering-the-delivery-of-healthcare/
https://hitconsultant.net/2015/03/25/survey-5-millennial-trends-altering-the-delivery-of-healthcare/
https://hitconsultant.net/2015/03/25/survey-5-millennial-trends-altering-the-delivery-of-healthcare/
https://hitconsultant.net/2015/03/25/survey-5-millennial-trends-altering-the-delivery-of-healthcare/
https://www.athenahealth.com/insight/keeping-millennial-patients-fold
https://www.athenahealth.com/insight/keeping-millennial-patients-fold
http://go.rendia.com/get-in-touch/?utm_source=whitepaper-millennial-patients-cta&utm_medium=whitepaper&utm_campaign=whitepaper-millennial-patients

